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Shortlisted charities



Age UK
Winner of the Reporting in Charities Award 2024



Good practice charity reporting



Key focus and themes

Innovation (including 
digital and accessibility)

Charitable purpose and 
strategy

Measures of success and 
impact

Governance and risks



Charitable 
purpose and 

strategy



Age UK



National Trust



Measures of 
success and 

impact



Mencap



Governance 
and risks



Save the Children UK



Great Ormond Street Hospital Children’s Charity



Innovation 
(including digital)



Macmillan Cancer Support



Cornerstones for Charity Reporting
These are our core principles for good practice charity reporting:

● Clear, Cohesive and Coherent - A charity’s reporting should be easy to understand. There should be a 

logical structure, with alignment between their strategy, achievements and impact, risks, future plans and 

financial review. It is also crucial for a charity to speak with ‘one voice’ throughout.

● Candid and in Context - A charity can foster transparency through open and honest reporting. Talking about 

challenges as well as successes can be more authentic and provide greater credibility in telling the charity’s 

story. Including information about the wider landscape in which the charity is operating also situates the 

narrative, particularly in a changing environment. 

● Concise yet Comprehensive - Better reporting does not mean more reporting. Being succinct can often 

require greater thought to ensure that the key messages are communicated effectively. However, it is 

important to provide a complete picture of the charity, covering all relevant aspects and going beyond 

minimum compliance.

● Compelling and Captivating - Reporting that is relatable to the reader is powerful, particularly where case 

studies and stories are used effectively. Visuals and graphical presentations can be more appealing. The 

adage, ‘a picture paints a thousand words’, comes to the fore. An innovative mindset can help to enhance 

this.

● Connected and Connecting - A charity’s reporting should be accessible and tailored to the intended 

audience, whether through the use of everyday language or providing reporting in different formats. The 

narrative offered by a charity should also link to what it is saying elsewhere, and digital and technology can 

play a role in this.
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Leases:

Removal of distinction between 

operating and finance leases.

Lessees must recognise most leases 

on the balance sheet, as a right-of-use 

asset with a corresponding lease 

liability.

Minimal changes for lessors.

Revenue:

Adoption of a five-step model for 

revenue recognition.

Simplified guidance compared to the 

requirements of IFRS 15.

Policy choice on adjusting for the 

time value of money for advance 

payments.

Amendments to FRS 102

What to think about now
• What, if anything, to disclose now about the impact the amendments might have in future periods, considering the requirements of paragraph 

10.13 of FRS 102.

• Key customer and lease contracts - how are they captured, organised and reviewed. 

• Consider impacts on KPIs, system updates, and training for finance and sales teams.

• For further information on how these amended sections differ from IFRS, read our In Depths on Leases and Revenue.

Even if there is IFRS 15/16 transition experience, there are differences to consider so early preparation is key.

Background

As part of its Periodic Review 2024, the FRC has issued wide ranging amendments to FRS 102 which are generally (although not exclusively) 

effective for accounting periods beginning on or after 1 January 2026. 

These amendments include significant changes to the accounting for leases and revenue, which will broadly align with the principles of IFRS 16 

and IFRS 15, respectively:

https://viewpoint.pwc.com/dt/uk/en/pwc/uk_in_depths/uk_in_depths_UK/amendments-to-frs-102.html#_4d8bd09d-5abf-432f-b4dc-147a7d899c2c
https://viewpoint.pwc.com/dt/uk/en/pwc/uk_in_depths/uk_in_depths_UK/frs-102-revised.html#_c75c887a-0f5b-460e-b68a-70dff1f9977b
https://www.frc.org.uk/news-and-events/news/2024/03/frc-revises-uk-and-ireland-accounting-standards/
https://www.frc.org.uk/library/standards-codes-policy/accounting-and-reporting/uk-accounting-standards/frs-102/
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pwc.co.uk/charities
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